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fBHLEH SRR Crisis Management and Conflict Resolution

FERHNZ: These topics will better enable students to understand
a subject that is not only complex, exciting, full of
controversy and debate, but also a matter of great
importance 1in the contemporary world, which will
definitely lay a solid foundation for the further study

in this discipline.

The topics in this course will facilitate the study of the changing
international system and provide a solid basis from
which to think about the future of the international
peace, the world order and international relations. In
a period when scholars and students alike are groping
for ways and solutions to the international conflicts,

financial and economic crisis, handling frequent



disasters and public emergencies, understanding and
profound study of the latest development of crisis
management can be extremely rewarding.The selected
topics of crisis management in this course are intended
to provide students with a better understanding of the
key concepts, theoretical frameworks and the diversity
of  approaches to the study of international
conflictswith detailed case studies as well as the
information of the latest development in this field of

study.



